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With the rapid development of the Buddhist tourism attraction and tourism in 
China in recent years, religious tourism has become an important part of tourism 
activities. More and more scholars began to study religious tourism activities, but 
most of the studies are in the aspects of tourism resources and tourism markets.So 
this paper tries to study tourists’ behavior on the aspect of consumer behavior,to find 
how to understand the tourists' preferences, to understand their specific consumer 
behavior, to master their consumption features, and to put forward some suggestions 
on how to influence and guide the behavior of Buddhist tourists and how to develop 
Buddhist Toursim products for tourism enterprises. 
Based on it, by utilizing the literature research of consumer behavior and 
summarizing the theories about these these fields,this paper takes the Lingyin 
Temple in Hangzhou as an example, constructs the framework of this study. In the 
study,the tourists of Lingyin Temple are investigated by the use of 
questionnaires.The study uses the statistical software SPSS,including the research 
methods such as factor analysis,correlation and regression analysis and other 
researchs to process original data in order to find out the relationship between factors 
and tourists consumption behavior, satisfaction and loyalty. 
The thesis consists of five chapters：chapter one，the author mainly explains the 
basic of present research backgrounds, significanceobjects,contents and methods of 
the thesis.Chapter two goes into details both Buddhist tourists and consumer 
behavior 1iteratures.Chapter three builds a model of Buddhist customer and some 
hypothesis.Chapter four collects the data and analyses the data by SPSS statistical 
Methods in order to test the hypothesis．Chapter five is the conclusion of the paper.It 
summrise the conclusions of the paper and put forward some suggestions to Lingyin 
Temple.In the end,the author discusses the restrictions of the thesis as well as areas 
for further study. 
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第二章  文献综述与理论基础 
第一节  旅游者消费行为的研究现状 
一、消费者行为研究 
通过对国内外主要文献的研究发现，对于消费者行为的研究只有 100 多年的
历程。19 世纪末至 20 世纪的 30 年代，是消费者行为的萌芽时期，有关消费者
行为的专门研究开始出现。1895 年，美国明尼苏达大学的盖采尔采用问卷调查
方法，针对消费者对商业广告及其介绍的商品的态度与看法进行了研究。1899

































































































游偏好、目的地选择与行为的关系进行了比较深入的研究。Loker 和 Perdue 在
一次比较典型的旅行利益调查中，对去过北卡罗莱纳州的游客进行了研究，并在
12 份利益报告中进行了要素分析和聚类分析，得出共有 6 类不同旅游动机的旅
行者市场
[6]
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